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ATNSIUNAINDIANTEIUNIIU — Office Market Overview
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mwsammﬂquémiﬁﬂ — Retail Market Overview
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mwsammﬂ@uémié’ﬂ — Retail Market Overview
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AMNSAURAINADULALNLLEU- Condominium Market Overview
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ATNFIUAAALTIUSU — Hospitality Market Overview
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Meeting & Incentive Facilities

1w

W ,

Internationally branded Convention Hotel Meeting & Incentive Facilities
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NS ey [assnasAnuawrsuniiion

Aunnwulovwuz=uou

puchsfrpisksszsi fius:uulASIAS W UTUFUALUIALYU

SZYLNITWAILILASINITOEINTUNSNY — FTETNITWRIUI (Development Phasing)

Development Component FLALLTIAIU STAZNAN Frelzenn
(NLA sgm) (2565) | (2575)

AANTTaiaTUaLLTZINTLERY AL 319,065 381,380 465,102

21A1TENUN9U N7 (R78) 52,006‘ 7 15,000 178,(5070 85,000

AAN1IiNNT4NeaL & ~\' Q900 1875 - 2250 10,625

ﬁuﬁﬁmammm (Supporting retail) N GEY) | & 9,765 6,7631 o 4,593 20,990

AueiN12A" (Shopping Centre) N (RTN) N M 17,399 ! 79,%49 14,110 40,658
I S S

e Mass Market Condominium ﬁ’ﬂ\i/g‘ﬁm | 2,450 4,669 2,598 9,718

e Affordable Housing ﬁﬂ\i/gﬁ}ﬁl D 7‘ \| 5,863 677 454 3,994

LR IR NI TG 4 ﬂ%ﬁ/éﬁ&:l 7 ‘ 293 84 101 478

Autiszg i (me) \ W 3,000 5,000 - 8,000

v ok o
o TLALRANNUIATN

(Upscale / Luxury Hotel) | s 400 000 ) 1,000
e szfUgNAe (Midscale Hotel) ﬁ’ﬂ{/qﬁm 300 300 - 600
o Tsaususmndszudn (Budget Hotel) ;ﬁm/qﬁm 250 250 - 500
UszaingnansIugzan @ N AU 8,458 3,913 2,718 15,089
ﬂezmnsnmqﬁuazﬁui \ | AU 7,623 7,386 4,288 19,298

wnnee] NMsRaLn lasansedanisnninduunalunysdecldszazioaluiningy 3 O aaimimuiseuusnlussazdu @ 2570)
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